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NATALIA JIMENEZ

GR APHIC DESIGN +
FASHION MARKETING

Born and Raised in Costa Rica, Natalia

has always been passionate about

Fashion, design and innovation. She

moved to New York to gain a wider

world perspective. Currently lives in
LA and would like to explore creative

writing next.



NAJIDE

Branding

Digital + Print

Photography

Textiles

Creative person that believes in heartfelt
strategy and tasteful visual craft to create
brands, products and experiences that people

fall in love with.
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BRANDING

UCHA

Cap B
ifused Kombuch

A\ CBD Infused KoV

BFLOZ 240 ™

uch?

BRANDING
&
PACKAGING

Two major wellness products have broken into the

US market like nothing before — and show no signs of
slowing down: CBD and Kombucha. Rembucha is a
new brand of CBD infused Kombucha. The client loves

Matisse, who became the inspiration for the branding.

PROJECT NAME Rembucha

CLIENT Rembucha

DATE Diciembre 2019




BRANDING

rembucha
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LOGO
Creative Direction + Design

by Natalia Jiménez
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Rebecca Flam
founder CEO.

770.361.3962
rebecca@rembucha.com
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CONCEPT

STRATEGY

EXPERIENCE

HUDA BEAUTY
X POP UP MOB

For Huda Beauty we transformed the Convent
Garden into a fully immersive experience for the
launch of the “Mercury Retrograde” Palette. This
project was done while working for Pop Up Mob -
an experiential marketing startup. I was involved in
the concept, creative direction, strategy and even the
audio of the experience. The project challenged me

more than any other.

PROJECT NAME Mercury Retrograde Pop Up

CLIENT Huda Beauty

PROJECT DATES December 2019
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PROJECT NAME Digital Collateral

EHOF TURTLEMECKR CLIENT DVFEF

PROJECT DATES January 2017




DIGITAL
MARKETING




PRINT & VISUAL

ANASTASIA
BEVERLY
HILLS

MERCHANDISING

CANASTASI A
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LUMINOUS FOUNDATION

MEDIUM-COVERAGE FINISH. FEATHERLIGHT FEEL.
50 COMPLETELY NATURAL SHADES.

1. PREP

3 STEPS
TO THE
ABH FACE

Lumineus Foundstion 3p

2. PERFECT

Lumineus Foundation o a metsl mixin

PRICE $38 USD / $50 CAN

; A30 Pro Brush ol
1 A30 Pro Brush ¢

Luminous Foundation by Anastasia Beverly +

ing Loose Setting Pawder. Finish

Set the T-z0ne ares <ith Dewy Set
Setting Spray.

Foundation
A Slein s BRUSH SPOTLIGHT

S BEFO AFTER AZO PRO BRUSH
that is DOMED KABUKI BRUSH

WHY YOU'LL LOYE IT

SHADE BREAKDOWN
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RETENTION

ous Fou

Luminou

Luminous Foundation

Luminous Foundation:

Luminous Foundation

Luminous Foundation!

Luminous Foundation

PROJECT NAME
CLIENT

PROJECT DATES

<ANASTASIA~

cANASTASI A~

Visual Merchandising

Anastasia Beverly Hills

March

020



GET EVEN MORE NORVINA-CURATED SHADES
WITH THIS LIMITED-EDITION PRO PALETTE
AND CREATE YOUR MOST ARTISTIC MAKEUP
LOOKS YET.

([

NORVINA®

PRO PIGMENT PALETTE
VOL. 4 - LAUNCH EDITION’

$65

LIMITED QUANTITIES AVAILABLE.
THE ULTIMATE WAY TO

OWN THE COMPLETE
NORVINA® PRO EXPERIENCE.

BUY NO

*LAUNCH EDITION CONTAINS ONE NORVINA® PRO PIGMENT
PALETTE VOL. 4 AND ONE MINI EYE PRIMER.

SN

CREDITS
Art Direction by Jason Delagety
Design by Natalia Jiménez

www.najide.com
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VI N C e. Women Men Shoes Handbags

DIGITAL COLLATERRALL

VINCE

feminine

Artfully modern designs
steeped in ‘70s nostalgia

SHOP NOW

FORCES

Worn tonally or
pieces captur

Handbags

Digital Collateral

Emails, banners, digital ads created for
VINCE

Vince.
Arti Director

Christina Sataris




PACKAGING The packaging for Vince fragance was created under the I created these frames for social media - Instagram stories
direction of Christina Sataris. We designed the packaging the promoting the launch of fragance.

senior graphic designer Jen Ascencio and me.

VINCE FRAGANCE




by INVITATION

Don’t miss out
25% OFF ENDS TODAY

As timeless as the rea -wear, adaptable
handbags to suit a range df needs

In stores and online
with code INVITED19

Shop Now

Art Direction by Christina Sataris
Design by Natalia Jiménez

www.najide.com

SHOP THE NEW COLLECTION

Effortless Layers: Mediterranean-inspired hues of khaki, paprika and burgundy,

ffuidsf)a? 'S in Sillé, transitional leather jackets, and graphic prints.

SHOP NOW

ABOVE
Digital Banners
Emails

Evites




A Glimpse Ahead
Introducing Spring 2019

Tmbued with refined, yet relaxed  Streamlined silhouettesfeel timeless—a classic grey
qualiccs, the collection presents  hooded sweatshirt crafted in cashmere, essential
an offering of both modern and  shapes updated in double-face constructions and
retro influences. soft denim washed in vintage treatments

Shop the New Collection

VINCe.

CREDITS

Art Direction by Christina Sataris

Design by Natalia Jiménez

www.najide.com

Women Men Shoes Handbags

Like the desert terrain from which
it is inspired, the collection features
soft, feminine volumes and unhurried
silhouettes in a tactile exploration of
shimmer and structure

The season draws influences from the art
documentary Trouble Makers: The Story of
Land Art, reflecting a balance of natural
movement in a modern perspective

Shop Now

n @ , Women Men Shoes Handbags

A Glimpse Ahead
Introducing Spring 2019

An unhurried journey down the central coast of
California. Pacific blues and earth reds, khakis
and olives—colors pulled from the landscape
where the ocean meets the hillside.

A visit to Sea Ranch in Sonoma County sparks a
sense of nostalgia, a feeling of openness;
noticeably carefree and cool. Soft textiles mimic
the varied texture of the land, honoring the casual
luxury and relaxed spirit of the Vince DNA.

Shop the New Collection




PROJECT NAME Visual Merchandising

CLIENT Clinique
PROJECT DATES March 2017
’ /

Art Direction by Melissa Knap

Design by Natalia Jiménez

www.najide.com
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CLIENT Clinique

PROJECT DATES May 2017
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Dramatically Ditferent Molsturizing Lotions™, e
500,00,

Glinigue Fresh Pressed™ Daily Bowster with

Purs Witamin C 10%, $00.00.

Molstuaw Surpe s now enhancod o

CLINIQUE |

takg tha day off

OPEN
AND MAKE
YOURSELF

Art Direction by Melissa Knap |

Instant drama with the wave
of awand.

Design by Natalia Jiménez
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Clinique Happy™ Perfume Spray, $21.00-368.00.




The gift

B of choice. 1

MERCHANDISING

CHOOSE
YOUR POUCH.

Choose your own springtime treat —

every step of the way. Finnish design Your choice of

house Marimekko brings its vivid cosmeticbagand
coordinating

retro patterns and cheery hues to our mini accessory.

exclusive collaboration.

_\1QUE
e

e
4 %
\' > iy s,

A
Spring
Refresh

Oy,

s | SPEND MORE,
‘ GET MORE.

ol Choose another
free gift. With your
purchase of $55, add
onyourcholce of
aduo:ad-pan
eyeshadow quad
andHigh Impact™
Mascara (C)a7 Day
Scrub Cream Rinse-
Off Formulaand
Clinique Pop™ Matte.
Lip Colour
+ Primer (D).

The gift
of choice.

Choose your own springtime treat — 1

every step of the way. Finnish design

house Marimekko brings its vivid CHOOSE
retro patterns and cheery hues to our YOUREOQUCH:

exclusive collaboration.
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CHOOSE YOUR
CHOOSE YOUR
COLLECTION. ACCESSORY.

Pick aMarimekko-
S pattemed mitor (0)or
Next-Level Lips (A)or credit card pouch D).

Perfect Pairings (B).

4 5

SPEND MORE, GET EVEN MORE.

CHOOSE MORE. PROJECT NAME

Withyour purchase

Ghoose another f$75.00, takeitall

free gift. With your homeinaroomy

purchase of$55.00, Marimekko tote —big CLIENT

add on your choice enoughtofitall9

ofaduo’; All About pieces. Hurry—itwon't

Shadow™ Quad lastlong. Quantiies

andHigh Impact™ ofthis tote are limited. - A —
Mesamito PROJECT DATES
Moisture Surge™

Overnight Mask and e

Moisture Surge™

Face Spray Thirsty

Skin Relief (F).

CHOOSE YOUR
COLLECTION.

Pick your mixof
must-haves:

Spring Refresh (A) or
CultClassics (B).

Cult
Classics

GET EVEN MORE.

Withyour purchase of
$75, takeitallhome.
CLINJ inaroomy
QUE Marimekkotote -
7day bigenoughto it
Serub Gream all9pieces. Hurry
g —itwont last long
aofgmenta Quantities ofthis tote
oo e arelimited.

= “Onectiertoactert,
please. Wi suppes st

Printed Inserts
Clinique

May 2017



BRANDING

BRANDING,
STRATEGY &

CAMPAIGN

Rent a Porter is my fashion rental start-up. It was born
as shared economy companies became more and more
common. I have been incresingly concerned about the

social and environmental impact of the fashion industry
due to the surge of fast fashion. This has been a project

that mixes all my favorite things together: design,

fashion, marketing and activism.

PROJECT NAME RENT A PORTER

CLIENT RENT A PORTER

DATE December 2020




RENTGPORTES

N’

RENTGPORTEA

Bg-l 4Oun,
RENTSPORTEY

Creative direction and design

by Natalia Jiménez




RENTaPORTEA

RENTaPORTES

SWEATER WEATHER

Para los dias “frios” bajos los
estdndares costarricenses. Agregale
un suéter de cashmere para tone
down el edge de la enagua.

alquilar

(NOT SO) BUSINESS CASUAL

Blazer no siempre es sinénimo
de office appropriate, pero es la
mezcla perfecta de sexy y cool.

alquilar

PROJECT NAME RENT A PORTER
CLIENT RENT A PORTER
DATE December 2020

CHIC T-SHIRT

Andar en t-shirt no tiene que ser
“informal”. La gamine skirt eleva
cualquier tshirt que querds usar. No
solo es sexy but cool.

alquilar




FOREVER 21

FAST FASHION

‘ $378Y13133Y NOS ON Y5108 V1S3 30 SOGINILNOD SO1

I targeted Forever XXI's as emblematic of the
environmmental and social problems within the fashion
industry. Digital totems inside a shopping mall were
designed to question consumers whether they actually
need what they are about to buy by informing them

about the problem with buying fast fashion.

ARE YOU SURE YOU WANT TO
BUY THAT GARMENT?

It depends on the excessive use of
the earth's natural resources.

Relies primarily on
underpaid and outsourced
labor from women

It is so cheap;
makes you think
of clothes as

disposable

FAST FASHION

It makes you think that what
you have is not good enough
and you need to buy more to
feel and look better.

It is made primarily of polyester,
which sheds microplastics

in our water systems
every time you wash it.

JOIN THE REVOLUTION

RENTGPORTESl | @RENT_APORTER | WWW.RENTAPORTER.STORE
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