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Born and Raised in Costa Rica, Natalia 
has always been passionate about 
Fashion, design and innovation. She 
moved to New York to  gain a wider 
world perspective. Currently lives in 
LA and would like to explore creative 
writing next.

NATALIA JIMENEZ
GRAPHIC DESIGN + 
FASHION MARKETING

about



  

N A J I D E

Creative person that believes in heartfelt 

strategy and tasteful visual craft to create 

brands, products and experiences that people 

fall in love with.

Digital + Print

Textiles

Branding

Photography



 

N A J I D E

F O R  A  F U L L  C L I E N T  L I S T  A N D 

P R O J E C T S

www.najide.com

My experience acomes mostly from 

working for fashion and beauty brands.

CL I E N TS



  

BRANDING
&
PACKAGING

Two major wellness products have broken into the 

US market like nothing before – and show no signs of 

slowing down: CBD and Kombucha. Rembucha is a 

new brand of CBD infused Kombucha. The client loves 

Matisse, who became the inspiration for the branding.

P R O J E C T  N A M E R e m b u c h a

D A T E D i c i e m b r e  2 0 1 9

C L I E N T R e m b u c h a

B R A N D I N G



  

L O G O

Creative Direction + Design 

 by Natalia Jiménez

B R A N D I N G



 

C O N C E P T  -  S T R A T E G Y  -  E X P E R I E N C E

For Huda Beauty we transformed the Convent 

Garden into a fully immersive experience for the 

launch of the “Mercury Retrograde” Palette. This 

project was done while working for Pop Up Mob -  

an experiential marketing startup.  I was involved in 

the concept, creative direction, strategy and even the 

audio of the experience. The project challenged me 

more than any other.

H U DA BE AU T Y
X POP U P MOB

P R O J E C T  N A M E M e r c u r y  R e t r o g r a d e  P o p  U p

P R O J E C T  D A T E S D e c e m b e r  2 0 1 9

C L I E N T H u d a  B e a u t y



 



 

P R O J E C T  N A M E D i g i t a l  C o l l a t e r a l

P R O J E C T  D A T E S J a n u a r y  2 0 1 7

C L I E N T D V F

DI A N E VON
F U R ST E N BE RG



 

DIGITA L
M A R K E T I NG

P R O J E C T  N A M E W r i t t e  i n  t h e  S t a r s

P R O J E C T  D A T E S J a n u a r y  2 0 1 7

C L I E N T D i a n e  v o n  F u r s t e n b e r g

Diane is a strong believer of 

astrology (she has her own 

psychic). We created a campaign 

for the launch of the zodiac 

accessories. I worked on this 

campaign under the direction of 

Jonathan Sanders (former 

creative director).



 

P R I N T  &  V I S U A L  M E R C H A N D I S I N G

A NA STA SI A
BE V E R LY
H I L L S

P R O J E C T  N A M E V i s u a l  M e r c h a n d i s i n g

P R O J E C T  D A T E S M a r c h  2 0 2 0

C L I E N T A n a s t a s i a  B e v e r l y  H i l l s



 

C R E D I T S

Art Direction by Jason Delagety

Design by Natalia Jiménez

www.najide.com



 

D I G I T A L  C O L L A T E R R A L L

Digital Collateral
 

Emails, banners, digital ads created for 

Vince.

V I NC E

V I N C E

Arti Director

Christina Sataris



The packaging for Vince fragance was created under the 

direction of Christina Sataris. We designed the packaging the 

senior graphic designer Jen Ascencio and me. 

I created these frames for social media - Instagram stories 

promoting the launch of fragance.

V I NC E F R AGA NC E

P A C K A G I N G



 

D I G I T A L

M A R K E T I N G

Art Direction by Christina Sataris

Design by Natalia Jiménez

www.najide.com

A B O V E

Digital Banners

Emails

Evites



C R E D I T S

Art Direction by Christina Sataris

Design by Natalia Jiménez

www.najide.com



 

CL I N IQU E V ISUA L M E RCH A N DISI NG C L I N IQU E 
V ISUA L M E RCH A N DISI NG C L I N IQU E V ISUA L
M E RCH A N DISI NG CL I N IQU E V ISUA L  M E RCH A N

Art Direction by Melissa Knap

Design by Natalia Jiménez

www.najide.com

P R O J E C T  N A M E V i s u a l  M e r c h a n d i s i n g

P R O J E C T  D A T E S M a r c h  2 0 1 7

C L I E N T C l i n i q u e

visual
merchandising



 

P R O J E C T  N A M E W i n d o w  D e s i g n

P R O J E C T  D A T E S M a y  2 0 1 7

C L I E N T C l i n i q u e
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Art Direction by Melissa Knap

Design by Natalia Jiménez

www.najide.com

visual
merchandising +
marketing 
material



 

P R I N T  &  V I S U A L 

M E R C H A N D I S I N G

I NSE RTS FOR
CL I N IQU E

P R O J E C T  N A M E P r i n t e d  I n s e r t s

P R O J E C T  D A T E S M a y  2 0 1 7

C L I E N T C l i n i q u e



  

BRANDING, 
STRATEGY &

CAMPAIGN

Rent a Porter is my fashion rental start-up. It was born 

as shared economy companies became more and more 

common. I have been incresingly concerned about the 

social and environmental impact of the fashion industry 

due to the surge of fast fashion. This has been a project 

that mixes all my favorite things together: design, 

fashion, marketing and activism. 

P R O J E C T  N A M E R E N T  A  P O R T E R

D A T E D e c e m b e r  2 0 2 0

C L I E N T R E N T  A  P O R T E R

B R A N D I N G



  

Creative direction and design

 by Natalia Jiménez



P R O J E C T  N A M E R E N T  A  P O R T E R

D A T E D e c e m b e r  2 0 2 0

C L I E N T R E N T  A  P O R T E R



 

ARE YOU SURE YOU WANT TO
BUY THAT GARMENT?

JOIN THE REVOLUTION
@RENT_APORTER    WWW.RENTAPORTER.STORE

It depends on the excessive use of 
the earth's natural resources.

It makes you think that what 
you have is not good enough 
and you need to buy more to 
feel and look better. It is made primarily of polyester, 

which sheds microplastics
 in our water systems 

every time you wash it.

It is so cheap; 
makes you think 
of clothes as 
disposable

Relies primarily on 
underpaid and outsourced 

labor from women

I targeted Forever X XI's as emblematic of the 

environmmental and social problems within the fashion 

industry. Digital totems inside a shopping mall were 

designed to question consumers whether they actually 

need what they are about to buy by informing them 

about the problem with buying fast fashion.
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